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Established in 1976, World Journal has been recognized as the
most influential ethnic media in the United States, providing
content like breaking news, coverage of national and international
importance, in-depth and investigative reports through multimedia
platforms.

As a multimedia powerhouse, World Journal not only helps
members of the Chinese American community stay informed and
connected with their home countries, but also helps them involved
in mainstream culture.

It is our goal to be always trustworthy to those who rely on us by
providing them with real and undistorted information that matters.
And we are proud to say that people regard World Journal as a
reliable brand.



Contents

hat Appeals to Chinese Americans

World Journal offers a wide variety of content resonating with
the needs and concerns of Chinese Americans.
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Entertainment News
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The Most Trusted Voice in the Community

World Journal is committed to give back to the community
and foster the growth of the next generation of Chinese Americans.

B R

Host events and seminars that Largest scholarship fund (Greater NY Successful fundraising campaigns
benefit the community Chinese Dollars for Scholars) to help for disaster relief, health and
Chinese American students since 2005 education causes

and founder of the Chinese American
Dream Award in partnership with
Scholarship America




The Key Media for Mainstream Brands to
Efficiently Reach Chinese-Americans

As Chinese Americans have staggering spending power, mainstream brands are aggressively building up
their brand awareness and maintaining product momentum to the Chinese American consumers.
World Journal is the best media to help brands reach Chinese Americans.
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Clientele

World Journal is an influential media outlet trusted by many brands and community leaders.
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Our Platforms & Capabilities

World Journal offers a full spectrum of advertising solutions across channels
that resonate with young Chinese Americans.
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Daily Newspaper & Weekly Digital Mobile Video |
Supplement Users: 1,957K+/ month Over 1.7M+ Monthly Users The Top Entertainment,
Page views: 25M+/ month Lifestyle and News Content

July, 2023 Data & SimilarWeb
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Social Content Studio Podcast Events

Loyal and Growing Influencers & Creative Engaging the Community with Signature Events That Resonate
93K+ Social Following Solutions for Brands Issues and Topics that Matter with the Community

Most







World Journal Newspaper Coverage

The distribution is across the United States and focuses on highlighted areas.
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World Journal Newspaper
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World Journal World Journal Supplement World Journal Weekly
Editions: New York, Los Angeles, San Editions: New York, Los Angeles, San Editions: New York, New Jersey/
Francisco, New Jersey/Pennsylvania, Francisco, New Jersey/Pennsylvania, Pennsylvania, DC, Chicago,
DC, Chicago, Atlanta/Florida, DC, Chicago, Atlanta/Florida, Atlanta/Florida

Seattle/Hawaii, Texas Seattle/Hawaii, Texas




Our Audience — Newspaper

Gender

60% 40%

Male Female

Place of Origin

Macao,
1.6% Others,
Southeast 1.1%
Asia, 1.8%
Hong Kong,
0,
10.9% Mainland
Us, 13.0% China,
46.6%
Taiwan,

25.0%

Education Level

T
L.Inder High Culege Master
high schoal End
school above
Household Income
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Age Distribution

2%

17.3%

15% 14.3% 0 14.3%

10%
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.I Digital — Website & Mobile

Eye-Catching Ad Spots
®* Native Advertising
®* Video Ads
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Customized Marketing Plan

* Online Event Planning And Promotion
* Content Marketing, Feature Report

* Digital Integrated Marketing
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Digital — Website & Mobile

@ 1,957K+

Average Monthly Users

25M+

Average Monthly Pageviews

00:08:21

Average Session Duration

88.84%

Core Audience from United States

100

Category Rank in News and Media
Publishers (US)
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Users vs. Device

] = L
Mobile Computer Tablet
63.84% 30.98% 5.18%

APER/HE prpre
P == 454% - 64 2877%
() == 264% - 038% 2
O == 080% = 166 . )
Industry Average WJ
Bounce Rate 50-60% 33.57%
Pages per Session 3-4 7.88
Average Session Duration 3-4 minutes 8:21

& Q

Google

Source: July, 2023 Data & SimilarWeb .p Zoo%.



Our Audience — Digital

World Journal providing content like News, Lifestyle, Entertainment, Health & Wellness, and Education

Gender Affinity Categories (Top 10)

[
59% | RA41% e ———

News & Politics/Avid News Readers

Male Female Sports & Fitness/Health & Fitness Buffs 126,181

Food & Dining/Cooking Enthusiasis/30 Minute Chefs

Lifestyles & Hobbies/Business Professionals

Metro Area Shoppers/Value Shoppers
Banking & Finance/Avid Investors

1 3 % Sports & Fitness/Sports Fans

San Francisco, CA 0 News & Politics/Avid News Reax:ers.fEnte:'zemgfl:jsrj:zz
\ 'v 1 9 A) =
Shoppers/Luxury Shoppers
x New York’ NY News & Politics/Avid News Readers/Avid Business News
2 1 % e o VT YU e N . L
‘ 0 =] i3 6= 88 10E 128 148 1WBE 188
Los Angeles, CA loees

47% are from other states of U.S.A



‘ Scial Media

» Facebook

World Journal
35,000 Followers
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« WeChat

- 4 B A (nymoneyfun):
19,300 Followers

-t AR TE i (wjlifecom):
17,500 Followers
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Our Audience — ePaper

World Journal providing content like News, Lifestyle, Entertainment, Health & Wellness, and Education

. Gender 12’710’198 16'22

®
w 47.3% 52.7% Average Monthly Pageviews Pages per Session

00:16:13 18.34%

Metro Area Average Session Duration Bounce rate
9.5% Users vs. Device
San Francisco, CA a—
$39.2% ] [ ] (]
x New York, NY = = =
16.9% .
Los Angeledliin Mobile Computer Tablet
A 55.1% 34.7% 10.2%
28.4% are from other states of U.S.A

Source: July, 2023 Data g 525
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Event Activations

World Journal customizes events tailored to brand’s needs adding on multimedia support to maximize reach and exposure to the target
audience. With extensive market knowledge and experience, World Journal organized and executed many successful tent pole events
throughout the years.

2022 Mid-Autumn Festival 2023 Lunar New Year Fair
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N Thank you!

World Journal

141-07 20" Ave.,
Whitestone, NY11357

Business Department

Tel: 718-746-8889, Ext 6345

Fax: 718-745-6445

Email: NYSales@worldjournal.com
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